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brand new

[he reasons may differ, but the goal is the same:
Jaunch a new brand and hopefully strike a nerve of
authenticity in a customer base you weren’t reaching
before. Hotel companies like Marriott and Jumeirah
Group are hoping to tap into new markets with luxury
lifestyle brands, fashion houses are hoping to transfer
their already brand loyal buyers into brand loyal
duests, and some first time hoteliers and restaurateurs
are making their unique visions become reality. With
locations spanning the globe in Turkey, Shanghai,
Northern Africa, and South America, it looks like there
are enough destinations to go around, and these new
brands are banking that there are enough travelers too.
Keep an eye on the latest entrants into the competitive

landscape.

Autograph Collection

With plans to add more than 25 hotels this year with locations

throughout the world, the Autograph Collection from Marriott is

comprised of independent properties maintaining their own brand

name and personality. Seven iconic hotels from the Kessler Collection
will be the first to join the collection: the El Monte Sagrado in Taos,
New Mexico; the Grand Bohemian Hotel Asheville, North Carolina;
the Mansion on Forsyth Park and the Bohemian Hotel Riverfront,

Savannah, Georgia; the Casa Monica Hotel,
St. Augustine, Florida; and the Grand
Bohemian Hotel and the Celebration Hotel,
Orlando, Florida.

Also recently added is the 3,000-room
Cosmopolitan, Las Vegas, which is currently
under construction. When it opens in December,
the hotel says it will be the largest resort in the
Authograph Collection and the only property
with gambling.
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